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SANOFI 7 A GLOBAL HEALTHCARE COMPANY

We are Sanofi




We are a life sciences company committed
to your health.

Improving access to healthcare and providing
the best support to you through a full continuum
of care — from prevention to treatment including
disease management — guide our actions day

by day.

In the context of a changing world — from climate
issues to longer life expectancy — we are all facing
greater health challenges.

// / We strive to transform scientific innovations

".‘\\\‘\'\'\ . into therapeutic solutions that make
> !l adifference to your daily life wherever

/) you live and enable you to enjoy a healthier life.
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Sanofi US Brands

DAPTACEL AMBIEN'

‘Diphtheria and Tetanus Toxoids and (ZOLPDEMTARTRATE! @
Aclubo Pertsss Vaccine Adsorbed . TENIVAC™
ICY oT KEVZARA ~ Tetanus and Diphthera
% £ . (sarilumab) Toxoids Adsorbed
Wy CF)luz(gme'I t .
uadrivalen i
INFLUENZA VACCINE Praluent
(olirocumab) Injection &%
R SOLIQUA o A
e 100 it 430 acpnt fr gq\?Menactra
POLIOVIRUS VACCINE INACTIVATED Meningococcal
(Groups A,C.Y and W-135)
Polysaccharide Diphtheria
) _ Toxoid Conjugate Vaccine
DUPIXENT Y P ~—
: i wosom  AUBAGIO
— mNTTE | (ferifunomide)is.  SYNVISC
Allegra e srongths HYLAN G-F 20
Allergy resilience
=N Toujeo R
suin gorgine inecion 300 Unitg/m!
== [Rolaidsl  ZMNIEAD
== ziv-aflibercept
SANOFI .7 - e

Injection for Intravenous Infusion



Our model of innovation
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R&D HUBS
across Germany, France,
North America and Asia

More than

16,000

employees committed to R&D
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14%

of sales invested in R&D.
Increasing annual R&D investments
from €5 to €6 bn by 2020.
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Five Global Business Units

General Medicines s ialty C
& Emerging pecialty L.are

Diabetes Markets (Sanofi Genzyme)

: & — Rare Diseases
Cardiovascular Established Products Multiple Sclerosis
Generics Oncology
Emerging Markets Immunology

With more than Based in more than

110,000 100

employees in the world countries
(incl.147 nationalities)
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TOTAL WELL-BEING AT SANOFI
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Sanofi US has created HEALTH &
five specific dimensions MA?:A FINANCIAL

DIFFERENCE

which align to total well-
being, putting the DNERsITY &

employee at the center.
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Did you know?

Adoption Assistance Backup Child Care Sick Days

Breakthrough Recognition Programs Childcare Discounts

Concierge Children of Sanofi

Employee Assistance Program Sittercity

Employee Resource Groups End-of-Year Company Shut Down
Flexible W . Pre 1NN S Free Flu Vaccinations

Wellness Programs rograi

DID YOU KNOW"

Homework Connection Identity Theff Protection Volunteer Days

Fithess Discounts New Parent Reduced Work Schedule Redbrick
>holarship Program 401K savings Plan

Smoking Cessation Reimbursement Program

Children with Special Needs Program Milkstork
My Total Rewards Porital RetireWise
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Diversity and Inclusion is foundational to how we
operate as a company. By successfully leveraging In
differences in people, perspectives and suppliers that é‘ f‘ N
reflect our employees, patients and customer base, we o /% a
create a One Sanofi culture. A workplace where all TN
employees feel engaged, involved and included.

Focusing on D&l will help us achieve our mission of

being a health journey partner who empowers life of

people around the world.
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DIVERSITY & INCLUSION K2

Sanofi Employee Resource Groups (ERGs)
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Our Corporate Responsibility

2 8 0 Programs benefiting more than

access to healthcare
programs worldwide in 2015 million people

Working with partners Recognized worldwide
samusocialderaris -
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One-third of the world’s
population has no access
to healthcare.

At Sanofi, we believe solutions
emerge through long-lasting
commitments with our partners
who work on the ground.

We have an extensive expertise
in neglected tropical diseases,
malaria and tuberculosis.
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Promoting access to healthcare

o

In 2015, through 280 programs,
55 million patients have
received diagnosis,
vaccination and treatment.

In total, more than 260 million
people participated

in our education and outreach
programs.
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We also advocate as an official
partner of the 215t Conference
on Climate Change-COP21

to raise awareness

of the consequences

of climate change on health
(mosquito-borne diseases such
as dengue for which we created
the first vaccine ever).

We commit to taking actions
to prevent the potential
impacts for you and the planet.
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MAKING A DIFFERENCE Gy

Sanofi North America Corporate Social Responsibility
(NA CSR) focuses on three strategic pillars:

e Public Health Improving Access to Healthcare
e Communities
e Impact of Environmental Changes on Health

These pillars, along with our commitment to Ethics and Transparency,
are the foundation on which we build our day-to-day business practices.
Not only is it our mission, but it's our passion to integrate these pillars
into the dynamic culture that is Sanofi.

North America CSR Programs Include:

Children of
Sanofi US
(Mission . .
. Matching Gifts
L\ Childhood)
SANOFI g

Cash
Donations

Holid Product
Exgl:a:ye Donations
Volunteer 9 . _ Sar_lofi
Events Disaster Relief Patient
Connection



